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1) BLOG LAUNCH - LANDING PAGE, STORY PAGE

Newsroom Careers

allianceRx Home

Raising the Curtain on our New Blog!

21

rignt, Chief Executive Officer, AllianceRx Walgreens Prime
Welcome to our new blog!

This s where you will find the latest news and Information about AllianceRx Walgreens Prime.
findings we are presenting at industry conferences, to new products we are launching to Improve our patients’

treatment journey, you w
the country.

so0n learn why we're one of the leading specialty and home delivery pharmacies in

Plus, each month you'l hear from the leaders of our pharmacy - those who are Instrumental In steering our
organization - and the speclalty pharmacy Industry - forward for the good of our patients. with that, It seems
fiiting to Introduce Chief Executive Officer joe! Wright, who shares his thoughts on a number of topics:

- The global pandemic
« Providing access to limited ribution medications,
- addressing the high cost of high-touch medications, and

- The future of specialty pharmacy.

allianceRXx Home About Us Leadership Newsraom Careers

Whidpraoma + PRIME Watch our interview with joel

Executive Insights with CEO Jos! Wright

Raising the Curtain on our New Blog!

g are excerpts from the interview.

Apr 5, 2021

Exec re Insights With It's been one year since the pandemic turned our worlds upside down. What impact do you
CEO joel Wright

T think the pandemic has had on the way specialty pharmacies care for patients?

15 where you will find the latest news and information about AlllanceRx

re presenting at industry The Impact of the pandemic has been Incredible, completely Influencing the way we work and interact with our

Walgreens Prime. From research findings wi

patients. Our team did an Incredible job stepping up and making sure patients got their medications as

conferences, to new products
smoothly as possible. It was also great to see how our patlents responded too. Many began to reach us using the

e are launching to improve our patients

treatment journey, you will soon learn why we're one of the leading them. we w

nelp patients

digital tools we developed to care

If.manage their prescriptions online - our patients told us that Is wh,

e able to fast track several digital innovations &

ey wanted, and we responded. As a

specialty and home delivery pharmacies in the country.
result, our patient satisfaction scores actually Increased through the pandemic pertod, as high as 95 percent.

m AllianceRx Walgreens Prime continues to be named a distribution partner for limited

distribution drugs. What do manufacturers look for in a speciaity pharmacy?

Manufacturers want to know pat at they need In terms of support and be successful on
Recently Published Stories therapy quickly. We take pride In our ability to help patients through the Initial process, taking care of the prior
authorization . putting them In touch wi

inanclal assistance so they can afford the medication. Then. Its a
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Internal Promotion (Intranet story)

{ Check Out Our New Compary Blog!

Check Out Our New Company Blog!

This week marks the launch of our new blog available from our company website. Each maonth, you
can read stories from leadership about how we're shaping the future of our industry and promoting
our efforts to payers, pharma and other key stakeholders.

Visit our Blog today!
In our first post, Chisf Executive Officer Joel Wright shares:
* His perspective on the pandemic one year later,
* How we help patients manage the high cost of specialty medications,

e The future of specialty pharmacy,

e And much more!

Be sure to share the blog on your Linkedin page to help spread the word.

Posted 04/05/2021

People Manager Newsletter blurb

Foley, Adrienne  4/6/2021 9:50 AM
Our long-awaited blog is live!

stakeholders.
Visit our Blog today!

In our first post, Chief Executive Officer Joel Wright shares:
* His perspective on the pandemic one year later,
& How we help patients manage the high cost of specialty medications,
® The future of specialty pharmacy,
e And much more!

Be sure to share the blog on your LinkedIn page to help spread the word.

See less

This week marks the launch of our new blog available from our company website. Each month, you can read stories from
leadership about how we're shaping the future of our industry and promoting our efforts to payers, pharma and other key

allianceRXx

Whdgpreens + PRIME
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Intranet Marquee Banner & Digital Signs in Variou

JORYE

s Building Locations

Visit Our Blog!

allianceRx

Whabgueens + PRIME

3) Social Media Promotion — Facebook, Twitter, LinkedIn

AllianceRx Walgreens Prime @AllianceRxWP - Apr 8, 2021

AllianceRx Walgreens Prime AllianceRx Walgreens Prime @AllianceRxWP - Apr 5, 2021 o)
*=*! published by Sprout Socia oril 5, 202 . illonceRx N - < .
Published by Sprot Sodal @ AprS, 2021°©) & Check out our new blog and bookmark it for future reference! Hear.from CE.O docliWright aboutne ‘future of, specnat;y gharmacy plds
How has the pandemic impacted specialty pharmacy one year later? Hear from CEO Joel Wright alliancerxwp.com/blog other hot topics on our new blog at alliancenwwp.comyblog.

on our NEW blog: AllianceRxWP.com/blog.

Visit Our Blog! Visit Our Blog!

allianceRx allianceRx Joel Wright

CHIEF EXECUTIVE OFFICER
ALUANCERX WALGREENS PRIME
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4) Social Media Promotion — CEO Joel Wright’s LinkedIn Page

& Joel Wright

I'm excited to introduce our new company blog which launched earlier this week.
For the first post, | had the opportunity to share my thoughts around the
pandemic one year later as well as the future of specialty pharmacy. Thanks to our
team for making this happen: www.alliancerxwp.com/blog

Insights
Shaping Our
Industry

allianceRx

cc% 118 5 comments

Joel Wright

allianceRXx

8 Joel Wright « 1zt

pande:
team for making this ha;

n: www.alliancerxwp.com/blog

Insights
Shaping Our
Industry

allianceRx
neen

() Share o7 Send

” Mike Ellis - 2nd

Well said, well done !

(-]
. Tim Sterling - 2nd
Great work.
Reply
Craig Fischer » 2nd

Great update on AllianceRx and the Industry.

2 ©

Jay D'Aprile - Znd

Looking for to it!

Roger Bernardino + 2nd

®

Great stuff Joel Wright 4

Wablgreens + PRIME
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5) Updateable Graphics to Promote Future Blog Content on Social Channels

Lorem ipsum dolor st amet, consectetr adpscng
eit. Cras varius eficiur

Evergreen Blog Graphics o J

N

#0nTheBlog
& Subhead Goes Here

#0nTheBlog

subhead Goes Here

»
Just Published

adership Shares the Latest

m»
What's the Latest?

Subhead Goes Here

#0nTheBlog

ectors: Cornerstones of
e & Cell Therapies

Soclal Media Graphic ~ Enlarged

Social Media Graphic ~ Enlarged

By Marcie Morrls, Pharm, €SP
Clinical Program Manager

allianceRx

Social Media Graphic - Enlarged

2021 Allianceftx Wakgreens Prime All rights teserved. Confidential and proprietary. 1861323 0821

ARXWP | Creative

(Evergreen blog graphics above left, plus updated example above right)
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6) Maedia Pitch from Blog Post

From: Foley, Adrienne <adrienne.foleyl @alliancencwp.com>
Sent: Wednesday, December 15,2021 5:00 PM

To: Maas, Angela <amaas@aishealth.coms

Subject: Potential story?

#**EXTERNAL SENDER. Only open links and attachments from known senders. DO NOT provide your username or
password.***

Hi Angela, wanted to share a blog story we posted this week after two of our leaders, Lisa Mymo, V¥, pharma and
financial services, and Stacy Ward-Charlerie, PharmD, MBA, product development director,

presented at the Health Equity and Outcomes Summit, held earlier this month. Their session, Going Beyond the
Prescription to Serve the Whale Person, explained how the role of the speciaky pharmacist goes beyond just providing
access to the medicine.

‘The specialty pharmacist is instrumental in identifying barriers that prevent patients with rare diseases and chronic
conditions from sticking to their treatment or therapy. In fact, such barriers (known as social determinants of health or
SDOH) account for 80% of

health outcomes affecting health decisions at the individual level and impacting quality and length of ife. In their
session, Lisa and Stacy explain how AllianceRx Walgreens Prime is addressing SDOH with our patients

Let me know if this is something you might be interested in covering and I can set up some time with (or forward your
questions to) them

Thanks, Angelal

Adrienne

Adrienne Foley APR (she, her, hers)

External Communications Manager

AllianceRx Walgreens Prime | Corporate Communications
Mobile 423.580.8821 | Central Time Zone

Disclaimer

The information contained in this communication from the sender is privileged, confidential, propristary, or exempt fram disclosure
under applicable aw. It is intended solely for use by the recipient and others authorized to re not the recipient,
you 3re heraby notie y disclasure, copying, distribution or taking 3c relation of the contents of this infarmation is
strictly prohibited and may be unlawful. IF you have received this communication in error, please notify the sender and
destroy/delete any copies you may have received.

‘This email has baen scanned for viruses and mahwars, and may have baen automatically archived by Mimecast Ltd, an innovator in
Software a5 a Service (SaaS) for business. Providing a safer and more useful place for your human generated data, Spedializing in;
Security, archiving and compliance. To find out more

Disclaimer

The information contained in this communication from the sender is privileged, confidential, proprietary, or exempt from disdosure
under applicable law. It is intended solely for use by the recipient and others authorized to raceive . If you are not the recipient,
you are hereby notfied that any disclosure, copying, distribution or taking action in relation of the contents of this information is
strictly prohibited and may be unlawrul. 1f you have received this communication in emr, please natify the sender ant

3

To: Maas, Angela <amazs@aishealth.com>
Subject: RE: Potential story?

*+#*EXTERNAL SENDER. Only open links and attachments from known senders. DO NOT provide your username or
password.**+

Hi Angela, here are Lisa and Stacy's responses to your questions. Let me know what else you may need.
Thanks!
Adrienne

Adrienne Foley APR (she, her, hers)

External Communications Manager

AllianceRx Walgreens Prime | Corporate Communications
Mobile 423.580.8821 | Central Time Zone

From: Maas, Angela < >
Sent: Monday, December 20, 2021 3:41 PM

To: Foley, Adrienne <adrienne foleyl@alliancenxwp com>
Subject: RE: Potential story?

CAUTION: Thi il d from outside of the
recognize the sender and know the content is safe.

Do not click links or open attachments unless you

Hi, Adrienne, and thanks for your email. I'm definitely interested in getting some comments, please. If that still works,
my deadline is Jan. 6.

Here's what I'm wondering:

1. Whyis it so important to address SDOH issues with people on specialty drugs?

2. Are there different challenges with SDOH in people with specialty medications vs. non-specialty drugs?

3. How can specialty pharmacists identify SDOH issues? How might it differ depending on the method of
communication between a specialty pharmacist and patient (e.g., in person us. telephone vs. electronic
communication)?

4. How can specialty pharmacists address SDOH? Do they have different challenges than do regular pharmacists?

S. what types of health care stakeholders do specialty pharmacists need to collaborate with on addressing SDOH
issues, and how do they work together?

6. What are some of the most common SDOH factors that you see?

7. Are there issues around SDOH that are misunderstood and/or not known?

8. Is there anything I've neglected to ask about that you'd like to add?

Also, | saw your email from earlier today about the JAK inhibitors, and | am not planning any follow-up of the topic, but
that's because | thought that these new warning labels are actually the final labels that the agency said it would require
when | wrote that article. | didn't think these were new issues but simply the execution of what the FDA said it would
require, but please clarify if Ym incorrect.

Thani

Angela

allianceRXx

Wablgreens + PRIME

Maas, Angela <amaas@aishealth.com>
Friday, January 14, 2022
Foley, Adrienne

RE: Potential story?

Follow Up Flag: Follow up
Flag Status: Flagged
CAUTION: This email originated from outside| of the organization. Do not click links or open attachments unless you

recognize the sender and know the content is safe.

Hi, Adrienne. | was planning to publish it in the January issue, but I ran out of raom {for multiple articles, actually), so f'm
hoping to run it in February.

Have agreat weekend!

Angela

From: Foley, Adrienne <adrienne.foley.@alliancenwp.com>
Sent: Friday, January 14, 2022 10:34 AM

To: Maas, Angela <amaas@aishealth.com>

Subject: RE: Potential story?

***EXTERNAL SENDER. Only open links and attachments from known senders. DO NOT provide your username or
password.***

Hi Angela, just checking in on this. When were you thinking this might publish?

From: Maas, Angela <amaas@aishealth com>

Sent: Wednesday, January 5, 2022 2:51 PM

To: Foley, Adrienne <adrienne.foleyl @alliancerswp.com>
Subject: RE: Potential story?

CAUTION: This email originated from outside of the
recognize the sender and know the content is safe.

Do lick link: open you

Hi, Adrienne. Thanks very much for these comments. | don't have any follow-up questions at this point, but if something
comes up as I'm writing, Il circle back

Thanks again,

Angela

From: Foley, Adrienne <adrienne folevl @alliancerxwo com?
Sent: Tuesday, January 4, 2022 11:01 PM




